
  

Ramblers Chief Executive 

Publicity Pack 

 

 

This pack is designed to provide Ramblers volunteers, areas and groups with ideas and 

resources they can use in order to gain publicity from a visit from the Ramblers Chief 

Executive. 

Pack includes: 

 Chief Executive’s biography 

 Ideas for how to create publicity 

 Tips on how to write a press release 

 Example press release 

 

If you would like to invite the Ramblers Chief Executive to attend an event please e-mail 

hazel.robinson@ramblers.org.uk. 

If you would like media support for your event please e-mail press@ramblers.org.uk. 

  

mailto:hazel.robinson@ramblers.org.uk
mailto:press@ramblers.org.uk


Chief Executive’s biography: Benedict Southworth 

Benedict Southworth joined the Ramblers as Chief 

Executive on the 1st February 2012.  

For the previous two years Benedict worked as a 
consultant to a long list of high profile charities, 
providing top level support on strategy development, 
mentoring and campaign planning processes. Among 
others his clients have included ActionAid UK, 
ActionAid International, Christian Aid, European 
Climate Foundation, Friends of the Earth, and 
UNICEF UK. 

With more than 20 years experience in the charity 
sector, Benedict has also successfully held senior 
positions in environment charities Greenpeace 
International and Friends of the Earth as well as for 
The World Development Movement Trust, Amnesty 
International and pro bono work for campaigning 
force, 38 Degrees.  

On taking up the post Benedict Southworth said: “I’m 
delighted to be joining the Ramblers, whose 
campaigns have done so much to protect our right to access Britain’s countryside and 
footpaths. This is a critical time for the organisation when the successes Ramblers have 
achieved are threatened by changes to the way we see and use the countryside. As a keen 
walker myself I hope to introduce the joys and benefits of walking to the many people who 
are not aware of the opportunities on their doorstep. I’m looking forward to working with the 

staff, members and volunteers who make the Ramblers 
what it is today.” 

Since taking up the post, Benedict has produced a 100 
day review of the charity and is now working towards 
implementing his findings to help make the Ramblers a 
successful organisation for another 75 years. 

 

  



Publicity ideas 

There are many different ways in which you can use a visit from the Ramblers Chief 

Executive to create publicity for your local group, area or campaign. Below are a few 

suggestions and ideas that you could try. 

1. Cut the ribbon 

- Whether it’s a path you’ve just had added to the definitive map, one that’s been 

unblocked thanks to pressure you put on the council or one your group has 

cleared of overgrowth, celebrate it’s opening with a ribbon cutting ceremony and 

ask the Ramblers Chief Executive to cut the ribbon when they’re visiting the area.  

 

2. Join a campaign walk 

- If you’ve got a local campaign to get a path re-opened or a protest against council 

cuts, organise a campaign walk and invite the Ramblers Chief Executive to 

attend. Having the Chief Executive attend will add extra weight to your campaign 

and will be more appealing to the local press. 

 

3. Launch a new scheme 

- If you want to increase the number of people in your group, get more families 

involved, get more young people interested in path clearance or see more stile 

free routes – set up a new scheme and ask the Ramblers Chief Executive to 

launch it when they visit. 

 

4. Celebrate a milestone 

- Whether it’s a walk leader’s 100th walk, a groups 50th birthday or you’ve cleared 

25 miles of footpath celebrate with a glass raised and a few words from the 

Ramblers Chief Executive. 

 

5. Organise a photo stunt 

- Wrap the Chief Executive in (fake) barbed wire or have them standing glumly 

behind ‘Keep Out’ signs to campaign against an area of the countryside being 

closed off – whatever your campaign, a creative photo opportunity will be more 

likely to grab the attention of the local press and quickly convey your point to the 

public. 

 

6. Talking at an AGM/local event 

- Even if the Chief Executive is talking at an internal Ramblers event, you can still 

get publicity for your local group. You can use their speech to highlight the need 

for more people to get walking in your area or call on the local authority to 

properly look after the footpath network, and release a short press release 

quoting the Chief Executive. 

 

7. Provide a supportive quote 

- If the Ramblers Chief Executive can’t attend your event, they may still be able to 

add a supportive quote for your campaign or activity which you can use in a local 

press release.  



Writing Press Releases 

Journalists get hundreds of press releases every day, they will scan through a big pile and 

put only the most interesting aside (the rest get deleted). Your two priorities are to make 

yours simple and interesting.  

Imagine the press release as a pyramid; the journalist will initially take 2 seconds only to 

scan the headline, if that is clear and interesting they will scan the first paragraph, only if 

that’s interesting, will they read further.  

Journalists will also scan the press release for quotes, as these are the ‘juicy’ opinion bits 

that they normally print in the paper.  

Here are tips towards the perfect release: 

 LENGTH: Keep press releases short – preferably one side of A4 with wide margins. 

 KEEP IT SIMPLE: Avoid technical jargon or complicated language. The press 
release should be able to be understood by someone who knows nothing about the 
subject. 

 HEADLINE: Decide on ONE main message. This will form your headline, which 
should be short and catchy but give a clear idea of the story.  

 FIRST PARAGRAPH: Expand the headline to make your first paragraph. It should 
answer (at least three of) the basic questions –  Who, What, Where, When, Why, and 
How 

 SECOND PARAGRAPH: This should expand on the first, bringing in some context 
and one or two sentences of relevant background information 

 THIRD/ FOURTH PARAGRAPH: This will usually be a quotation from someone 
involved in your organisation or 3rd party endorsement (e.g. celebrity supporter). The 
quote is often the only part of your press release that will appear directly in the paper: 
“If they only print one sentence, what should it say?”  

 FINAL PARAGRAPHS: Include background details or finer points towards the 
bottom. The last sentence can be a summarising quote or least important point.  

 ACRONYMS: Never use acronyms; always write out the name of something in full. 
The Ramblers should always be referred to as ‘the Ramblers’ and never the RA. 

 PICTURES: Describe what a journalist will be able to photograph, the more exciting 
the picture the more likely they will send along a photographer. 
 

Your press release should also include:  

 A DATE of release at the top, usually ‘immediate release’ on the day you send it out. 

Embargoes should be imposed only when strictly necessary.   

 A CONTACT NAME AND NUMBER of someone who knows about the story, who 

will be available to answer journalist’s queries and organise or conduct interviews. 

This should go at the end and include a mobile number. 

 NOTES TO THE EDITOR – if you have any! These should go at the end and be used 

sparingly and only when an unusual level of detail is essential.  

  



Example press release 

 

Immediate release        XX Date 

Outdoor enthusiasts join forces to 

protect XX’s paths  

This Friday (XX date) Ramblers Chief Executive, Benedict Southworth, will be meeting up 

with outdoor enthusiasts from across the region to protest against XX Council’s plans to axe 

funding for rights of way. The group will hold a walk through XX to highlight the existing 

problems walkers in the area face and see firsthand how damaging the Council’s cuts will be 

to local footpaths. 

Earlier this month XX council announced their plans to cut funds for rights of way by XX% 

and make staff redundant, as part of their efficiency saving review. This leaves the Council 

will no dedicated staff to manage the rights of way network.  

The Ramblers have joined forces with local cyclists and horse riders to highlight the 

devastating effect such cuts will have on the footpath network and our ability to enjoy the 

great outdoors, and are calling on XX Council to reverse its decision. 

Benedict Southworth, Ramblers Chief Executive, said:  

“We know that times are tough and money is tight which is why our volunteers are happy to 

work in partnership with the Council to keep footpaths open but unpaid helpers can only do 

so much.  

“Such drastic cuts will not only leave XX with little resources with which to manage the 

footpath network but without staff to provide expertise, training and co-ordination, volunteers 

will be unable to help too. 

“Funding for rights of way is relatively small compared to the benefits they can bring and we 

are urging XX Council to reconsider this decision.” 

Journalists and photographers are invited to picture Benedict Southworth, Ramblers 

Chief Executive, joined by walkers, cyclists and horse riders in front of a broken 

bridge at XX. 

*** ENDS *** 



For more information contact (XXX local contact) or call the Ramblers press office 

0207 339 8531 or 07584 848083 (out of hours) press@ramblers.org.uk, 

www.ramblers.org.uk  

Follow us: Facebook www.facebook.com/ramblers and Twitter 

twitter.com/RamblersGB 

Notes to editors: 

 The Ramblers is at the heart of walking in Britain; working to promote walking and 
protect the places where people walk. 

 It is Britain’s walking charity.  It works to make it easy for everyone to walk, whether 
in countryside, cities, hills, coasts and on or off the beaten track.   

 It has a grass roots network of over 18,000 volunteers who work tirelessly for a 

walking Britain.  For over 75 years it has helped build and protect Britain’s 130,000 

mile long path network, it runs over 38,000 walks a year, and campaigns for better 

walking routes and more walking opportunities 

mailto:press@ramblers.org.uk
http://www.ramblers.org.uk/
http://www.facebook.com/ramblers
https://twitter.com/HeartofWalking

